November December 2014

SATURDAY DECEMBER 6th, 2014
Non-Alcoholic Cocktails 4:30 pm - BEING
SERVED
SORRY NOT A LICENSED VENUE
Buffet Dinner 6:00 pm

FORTINO's
60 QUARRY EDGE
BRAMPTON, ONTARIO (Hwy 10 & Bovaird)

RSVP REQUIRED - ABSOLUTELY REQUIRED
Numbers need to be confirmed for food
either by email or phone calls to
Blaine & Pat Shaw
blaine.shaw@rogers.com
=OR=
patshaw3@rogers.com
=OR=
905-821-2965

++++++++++++++++++++++++++
At one time we met at the Club House for a pot luck dinner and we had many
outstanding evenings. An evening of friends, visiting, communicating, and
enjoying each other’s company. Lately we have been meeting at a restaurant
which has become an evening of missing something. In talking with many it
seems we have lost the intimitancy and closeness of those gatherings.
SO to try and get it back APRIL BODIAM has offered her Community Room and
will have a buffet dinner laid out. It will be ONLY Club Members and invited
guests.
ONE STIPULATION PLEASE COME WITH A DONATION FOR THE FOOD BANK FOR
THOSE THAT DON'T HAVE.

One of the complaints I hear is “We don’t do
anything as a Club!” Yet when someone plans
only the faithful attend. WHY?

WHAT IS IT YOU WANT TO DO?
I have asked this question a thousand times over
the 17 years I have headed this CLUB and I yet to
have someone step up (other than the few) and say,
“I will plan a whatever!” – NO – I get: “Why don’t
you plan this and I will attend!”
That isn’t the way it works we ALL participate, we
ALL work at it, we ALL plan and help plan
whatever the Club gets involved. We need those
that plan, those that set up, those that look after the
detail, those that tear down.
Every step is
important. Many hands make light work.
We are a Club with 17 years of history and a
reputation of hosting and running outstanding
events, yet when we go to a show I get asked:

“Where is your Club, is this all that
came?”
We ask other Clubs to attend our shows yet we
can’t make it to theirs and on many evenings not
even ours. Many of the shows today are no longer
just for the older cars, but are open to everything
just the way we are.
We have a new year starting with many events
available to us. LET’S try and make an effort this
year to show some CLUB PRIDE and get out and
support other Clubs and ourselves.

WINTER!!!!!!!!!

Well it is here!
The car is away, the mornings are getting crisper,
birds have gone south (both the real birds and
many human types) and I don’t want to go out.
The elections are FINALLY out of the way and we
can settle in for at least a year before the FED’s
want to spend our tax dollars and start making
more promises they have no intention of keeping.
As advised in last CRANKER, planning is moving
along on several fronts, MOTORAMA,
CLASSICS on the SQUARE, 2015 CRUISE
NIGHTS, SKYWAY JACK’s Sunday Mornings,
and some interesting shows we all can attend.
HOWEVER, this said, once again I find 10% are
doing the work and 90% are not participating.
“YOU ONLY GET OUT OF A CLUB --

WHAT YOU PUT INTO IT!”

87 ADVANCE ROAD, ETOBICOKE, ONTARIO
CANADIAN OWNERS – SERIOUS ABOUT
HOT RODDING and SUPPLYING PARTS TO
THE HOTRODDER
VISIT THEM TODAY

We have planned a CHRISTMAS DINNER for all
Members and Invited Guests on Saturday
December 6th, 2014 at FORTINO’s at 60 Quarry
Place, Brampton, Ontario in the Party Room Main
Floor.
4:30 pm for cocktails and dinner at 6:00 pm.
SORRY – Non Alcoholic evening.
The Party Room is managed by April Bodiam and
she is planning an awesome buffet for us.

4 Melanie Drive, Unit 20,
Brampton, Ontario L6T 4L1
905-791-0794
Accredited Test and Repair Facility, Complete Mechanical
Repairs

PAUL FOLKES AUTO DETAILING

Phone numbers:
416-473-3836 (Cell)
905-332-5304 (Personal)
2199 Hunt Crescent
Burlington, Ontario, L7M 3E2
Canada

Mustang I and Mustang II
concepts to join first
production Mustang at
The Henry Ford Motor
Muster
Kurt Ernst

Ford’s 1962 Mustang I concept, on display at The Henry Ford. Photo by
Michael Barera.

Every year, The Henry Ford presents it’s Motor
Muster, an annual celebration that honors cars,
trucks (and even bicycles) built between 1933 and

1976. This year, in honor of its 50th birthday, The
Henry Ford will be paying homage to the Ford
Mustang by showing the 1962 Mustang I concept,
the 1963 Mustang II concept and the first
production Mustang, a 1965 convertible bearing
serial number 100001.
Hoping to portray itself as a young and desirable
brand, in late 1961 Ford launched a marketing
effort it called “Total Performance,” fueled in part
by the paranoia over Chevrolet’s innovative
Corvair. Ford styling head Gene Bordinat was
tasked with developing a concept car that
personified this Total Performance image, which
would be a daunting task even with unlimited
resources. Bordinat didn’t have unlimited
resources, so he did the best he could with what
was at hand, and with a team of designers that
included John Najjar, Jim Sipple and Phil Clark,
created a two-seat roadster with an aerodynamic
body built upon a reversed Ford Taunus platform in
roughly 100 days.
The Mustang Experimental Sports Car (which
would later become known as the Mustang I)
debuted at the 1962 U.S. Grand Prix at Watkins
Glen. The venue was significant for Ford, as it had
received word that Chevrolet would debut the 1963
Corvair at the race, and Ford didn’t want to be left
out. The Corvair made an appearance, but only in
static form; the Mustang I, on the other hand, was
driven around the circuit by Dan Gurney to the
delight of the crowd. Later, on the show circuit, the
Mustang I generated an enormous response from
consumers, the bulk of whom wrote to Ford saying,
“build this.”
That presented a problem for Ford, as a second
project was well under way at the automaker to
build a four-seat sports car, coincidentally also
named the Mustang. If the public loved the
Mustang I roadster with its wedge-shaped front end
and two-seat impracticality, would they also warm
to a car that used the same name but carried over
very few design elements?

The 1963 Mustang II concept. Photo courtesy Ford Motor Company.

Seeking proof that the production Mustang was
still headed down the right path, Ford
commissioned the construction of the 1963
Mustang II concept (not to be confused with the
production Mustang II, which debuted in 1974),
meant to temper the public’s expectations of what
the actual Mustang would be like when it hit
dealerships as a 1965 model. Like the production
car, the Mustang II concept carried four seats, dual
three-bar tail lamps and faux side scoops. Like the
Mustang I concept, it featured a white with blue
stripe livery and used a front end that seemed to
split the difference between the Mustang I and the
production Mustang (and, coincidentally, managed
to look somewhat like a Thunderbird in 3/4-scale).
Though often shown in topless form, the Mustang
II featured a removable roof, foreshadowing the
fact that the upcoming production Mustang would
be available in both convertible and coupe body
styles.
Built from a pre-production Mustang, the Mustang
II’s use of design elements seen on both cars
served as a bridge between the intentionally
impractical Mustang I and the production-based
Mustang. Like the first concept, the Mustang II
proved to be a hit at its introduction, timed for the
1963 U.S. Grand Prix at Watkins Glen, and public
reaction to the car gave Ford the confidence that its
production Mustang would indeed be a hit when it
reached dealer showrooms.

1965 Mustang convertible, serial number 100001. Photo courtesy The
Henry Ford.

Even the first production Mustang, now owned by
The Henry Ford (along with the Mustang I
concept) has an interesting story to tell. Never
meant for sale, serial number 100001 was delivered
to a St. John’s, Newfoundland, Canada, Ford
dealership for display purposes only. There, it
caught the eye of Captain Stanley Tucker, an
airline pilot for Eastern Provincial Airlines.
Though the dealership advised Tucker the car was
not for sale, he was not dissuaded. Facing the loss
of a sale, the dealership eventually agreed to sell
the car to the impatient customer. This didn’t sit
well with Ford, which wasted little time in
contacting Tucker to strike a deal for his car. After
nearly two years of negotiations, the parties agreed
to terms: Tucker would turn over the keys to serial
number 100001 in exchange for the millionth
Mustang built.
Visitors to The Henry Ford can see the Mustang I
concept and the first production Mustang, but the
Mustang II concept is part of the Detroit Historical
Society’s collection. This year’s The Henry Ford
Motor Muster will give Mustang fans their only
chance to see the Mustang I concept, Mustang II
concept and the production Mustang bearing serial
number 100001 together at a single venue in 2014,
which may be reason enough to attend the event.
The Henry Ford Motor Muster is scheduled for
June 14-15 at The Henry Ford in Dearborn,
Michigan.
For
additional
details,
visit
TheHenryFord.org.

16524 Highway 10, Caledon, Ontario
www.hotnightshotrods.com
1-519-927-0100
Doug O’Brien
Complete builds – Customization – Custom Parts
Installed – Detailing
Call us and discuss your desire

True horsepower!
Did you know that Dale Earnhardt, Bobby Allison
and Cale Yarborough once competed in a harness
race at Dover International Speedway?
Bobby Allison won both the harness race and the
NASCAR race that followed.

BUILD your BRAND instantly with

1-877-7766655

IMPACT on-site EVENT SOLUTIONS

FULL BODY SCANS AT
AIRPORTS:
TSA disclosed the following Airport
Screening Results
December 2013 Statistics On Airport Full
Body Screening From CATSA :
Terrorists Discovered
0
Transvestites
133
Hernias
1,485
Hemorrhoid Cases
3,172
Enlarged Prostates
8,249
Breast Implants
59,350
Natural Blondes
3
It was also discovered that 308 politicians
had no balls.
Thought you'd like to know.

Billetproof: The World’s
Least Important Car
Show
Dan Stoner – Hemming Motor News
When this article appeared in my Hemmings
Motor News online email I had to reproduce for
you guys.

One of my most favourite sections at Detroit’s
AUTORAMA is the RAT ROD FLOOR. There
are some very unique and unusual builds. The
music, the PIN UP GALS and the atmosphere is
so different than the other hall. Even though the
RAT ROD has evolved, the heart of DIY still lives
on. The builders are more than willing to talk
and try and explain why they used whatever.
The cars upstairs are awesome, but more money
invested than you or I will ever invest. Not to
mention the ones on the Rat Rod Floor are driven
ever day as many upstairs are on and off the
trailers.
Anyway here a brief history on the RAT ROD!

“Rat Rod.” There are few monikers more
polarizing than this one in the old-car universe.
Twenty-five years ago, it was used (sparingly) to
describe a scene that began on the West Coast with
kids who’d applied the DIY ethics of Punk Rock
culture to hotrodding. Sort of a finger in the eye to
the six-figure street rods that took over the
magazines and car shows and wall calendars of the
Eighties and Nineties.
And back then, it was truly an underground
movement, complete with its own language, art,
music and style. The cars were raw, unfinished and
beautiful in their disdain for an industry that had
taken hot rods and customs out of backyard garages
and far, far away from their roots in American folk
culture.
But then, in the way these things usually go, the
masses got hold of the phrase “rat rod.” By the

mid-2000s, the very crowd that the original
movement was railing against turned around, saw
the incredible levels of energy and talent being
applied to every aspect of it and said, “Hey, while
we’re trying to find the short in the electric sunroof
in our pro-tubbed ’39 Chevy coupe, those kids in
the bare-metal roadsters look like they’re actually
having fun. Remember fun?”
So the old guard streetrodders decided they were
going to have fun again, too. And to them, that
meant just barely pausing long enough to look at
the styling cues of the cars built by those punksturned-rockabilly’s, noticing a lowest common
denominator of rust, early parts and raked stance,
and then churning out their own versions.
Complete with tilt wheels, radials, flat black primer
and a cultural race to the bottom of style, safety
and integrity.
Nowadays, that phrase can’t even be uttered in
certain circles. And don’t ever get caught saying it
at Billetproof. Coined for the revulsion to “billet
aluminum” parts that defined the street rod era of
the ’80s and ’90s, Billetproof was founded as a
small, annual gathering of these early hot rod
revivalists in the San Francisco Bay Area. That
first show was held at the Albany Bowl in Albany,
California, and it’s grown in size and scope every
year since.
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But what’s defined Billetproof – the car clubs
founded on the premise that the first postwar
hotrodders got it right, the rockabilly bands that
combine punk roots with early rock-n-roll, the
pinstripers and artists and graphic designers who
created the Low Brow movement and the cars built
by hand and by friends in midnight garages – has
remained a constant over 18 years of meteoric
expansion of its influence. The show has grown
from just over two dozen cars and close friends to

850 entries this past weekend on the grass at the
fairgrounds in Antioch, California.
And while countless car shows across the country
and overseas have cropped up with their own
interpretations of what Billetproof perfected so
long ago (in dog years), its ability to attract some
of the best of what this underground car culture has
to offer has never really diminished.
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But look, it’s been nearly 20 years. The kids who
started this thing now have kids of their own – and
the fact that there were kids dragging cars out to
Antioch last weekend who don’t know a world
without Billetproof was definitely not lost on them.
The youngsters who are taking over definitely have
their own versions of the story, too. “Hot rod
pinup” photography at the show has become a
thing. Seventies-era chopper builds are showing up
in noticeable numbers. Revival-style customs and
lowriders have done this neat mash-up where fishscale, metalflake, lace, fades, scallops, panels,
murals and cobwebbing have all found their way
onto a single car’s paint scheme… over 14-inch
Astro Supremes and skinny whitewalls. Straightaxle gassers are huge – and they’re putting axles
under just about anything, throwing the unwritten
rulebooks to the wind. And vintage flatbottom, big
block-powered ski boats are showing up on trailers
running whitewall bias-plys and lots of pinstriping.
Hot rods on the water, right? All the while, a few
of the cars that were parked outside the old Albany
Bowl back in ’97 can still be found peppered
throughout the show, lo, these many years later.

5

If you didn’t know much about the movement that
created Billetproof, you might contend that the rat
rod has “grown up” at this show. But you’d be
missing the whole point. It was never about finding
some rebellious glory in creating the most
obnoxious reason for a tetanus booster. It was
always about Do-It-Yourself and an affinity for the
Glory Days of mid-century hotrodding. So, while
The World’s Least Important Car Show has
become a bit of a misnomer, Billetproof continues
to change while never really changing at all.
5

49 Fima Cres,
Etobicoke, ONTARIO M8W 3R1
416-259-4600
Robb Barnes
Your C&C specialist, ceramic coatings, heat treat
coating and more

With little ceremony, Fiat
Chrysler Automobiles
drops Pentastar logo

to remember,” yet possessed of a “very strong,
engineered look.”

Kurt Ernst writer Hemming Motor News
As we get older the familiar things in our lives
seem to be disappearing faster and faster. Here is
another thing that we grew up with fading into
history without a whimper. One hundred years of
history started in 1914.
The original Pentastar logo on display at Chrysler’s Arizona Proving
Grounds, 1986.

Chrysler’s latest Pentastar logo, outside its Toledo assembly plant.
Photos courtesy Fiat Chrysler Automobiles.

For those who came of age after 1963, the symbol
of Chrysler Corporation was a thin, white, fivepointed star within a blue pentagon. It was
seemingly everywhere on Chrysler products, from
automobiles (across all Chrysler brands) through
spare parts, accessories and even literature. Killed
off by then-parent Daimler in 1998, the Pentastar
logo made a triumphant return in 2007; now, under
new owner Fiat, the logo has been quietly phased
out in favor of a new FCA logo, signifying the
birth of Fiat Chrysler Automobiles.
The original Pentastar logo was developed in 1962
by Lippincott & Margulies, Chrysler’s advertising
agency, at the direction of Chrysler president Lynn
Townsend. His goal was to create a new, easily
recognizable symbol to represent all of Chrysler’s
brands, one that could cross both borders and
cultures while still remaining relevant. An
estimated 800 designs were submitted by
Lippincott & Margulies, with the Pentastar design
(penned by Robert Stanley, who also created the
Pentastar name) ultimately winning out. In
designing the logo, Stanley hoped to achieve a
symbol that was, “not too complicated for people

When Chrysler moved its primary facility from
Highland Park to Auburn Hills, Michigan, its new
headquarters building, completed in 1996, boasted
a two-story tall Pentastar at its top. By this time,
however, the symbol had already begun its decline,
with Chrysler favoring a distinctive branding
approach for each division instead.
For the Chrysler brand, the company revived a gold
seal logo that had been discarded in the 1950s;
eventually, this would be framed within a pair of
futuristic silver wings. Plymouth received a
sailboat logo, while Dodge once again embraced
the ram for its own symbol. When Daimler
acquired the company in 1998 (under a “merger of
equals” partnership), the Germans even looked at
removing the Pentastar from the Auburn Hills
headquarters, but the cost of such a major
architectural reengineering was deemed to be far
too great.
Under Cerebrus’ brief ownership, which began in
2007, an updated version of the Pentastar logo was
introduced. Designed by Trevor Creed, the new
logo closed the points of the pentagon and used
shading to give the center a raised, dimensional
look. The logo was further emboldened with a
brushed metallic surface, giving it, in Creed’s
words, a “high quality, precise appearance.”

FCA CEO Sergio Marchionne brings an end to trading at the New York
Stock Exchange on October 13. The new FCA logo is prominently
displayed.

Until October 18, the Pentastar still unified
Chrysler brands by appearing on window glass,
parts and even corporate communications.
Chrysler’s weekly online news update had been
known as “Under the Pentastar” since it was
launched in September of 2007, but this has now
been renamed to “FCA Replay,” effective
immediately. The Pentastar will vanish from trade
show displays, letterhead and business cards, too,
and once spare parts stores are depleted, it will
likely vanish from parts and boxes as well. How
long it will remain atop the Auburn Hills
headquarters building has yet to be determined, but
Fiat Chrysler Automobiles isn’t in a position to
spend money frivolously these days.
Though the Pentastar logo has been in the process
of being phased out for years (decades, perhaps),
it’s still an instantly recognizable symbol from one
of America’s Big Three automakers. If you believe
it’s worth saving, a Facebook page dedicated to
this cause (Facebook.com/SaveThePentastar) has
been established.

E. Phillip Giroday
Chartered Professional Accountants
190 Sixth St, Etobicoke, ON M8V 3A5
416-251-3321
Fellow Car Club Member – Fellow Car Nut

